Trinity Valley Community College

Academic Area

Public Information Office

2004-2005
GOAL 1. To develop a comprehensive advertising plan for the college.

Objective
Assessment Criteria
Responsibility
Timeline
Resources
TVCC Goal

	1. The Public Information Office will produce a document outlining proposed advertising strategies for the TVCC utilizing demographic information, surveys and current market research on various media.
	1.The plan will be accepted by the TVCC Advertising Committee as a blueprint for future advertising efforts.

	Public Information Officer
	Sept. 1, 2004- August 31, 2005
	No additional resources needed. 
	Increase emphasis on improving recruitment and retention of minority faculty members and students.


(Results of Assessment
Describe Impact of Assessment Findings

	
	Fully Attained
	

	x
	Partially Attained
	Work on advertising plan is in progress as of June, 2005. Primary draft is complete, and final version should be ready for review by Monday, June 13, 2005.

	
	Not attained
	


Trinity Valley Community College

Academic Area

Public Information Office

2004-2005
GOAL 2. To increase cooperation between Public Information and School Relations Office


Objective
Assessment Criteria
Responsibility
Timeline
Resources
TVCC Goal

	1. To continue to work toward a more cooperative relationship between the Public Information and School Relations offices to better share resources and information and insure consistence in the marketing and recruiting aspects of both offices.

2. To assist the School Relations Office in producing a video for recruitment of students.


	1. The Public Information and School Relations offices will work in concert in marketing and recruiting efforts.
2. Video will be produced.


	Public Information Officer
	Sept. 1, 2004- August 31, 2005
	1.No additional resources are required. Budget for video will be absorbed in existing budget.
	Increase emphasis on improving recruitment and retention of minority faculty members and students.


(Results of Assessment
Describe Impact of Assessment Findings

	
	Fully Attained
	

	x
	Partially Attained
	Met with School Relations Director twice to discuss upcoming projects. Utilized School Relations Ambassadors for informal focus group discussion. Agreed to align designs for catalog cover and recruiting brochure. Public Information will help School Relations prepare materials for new School Relations website (see 05-06 goals). Work on video is in progress as of June, 2005. Work needs to continue in this area to make such efforts a normal part of our work flow.

	
	Not attained
	


Trinity Valley Community College

Academic Area

Public Information Office

2004-2005
GOAL 3. To produce alumni magazine.


Objective
Assessment Criteria
Responsibility
Timeline
Resources
TVCC Goal

	1. The Public Information Office will produce in conjunction with the Graphic and Print Design and Alumni Relations offices, an alumni magazine designed to increase involvement of alumni in the college, Alumni Association and Foundation efforts. 
	1. A magazine designed for college alumni will be produced and distributed in September, 2004.


	Public Information Officer
	July 1, 2004- Sept. 30, 2004
	No additional resources needed. Alumni Relations Office will pay for the magazine.
	Enhance educational and student services that impact student learning and contribute to effective performance in and positive adjustment to the environment of all students.


(Results of Assessment
Describe Impact of Assessment Findings

	x
	Fully Attained
	Magazine was produced and distributed on time. Reports from Alumni Relations Office indicate magazine has been very popular with alumni.

	
	Partially Attained
	

	
	Not attained
	


