Trinity Valley Community College

Academic Area

Public Information Office

2003-2004
GOAL 1. To support TVCC’s role in workforce development through publicity of existing and planned workforce programs.


Objective
Assessment Criteria
Responsibility
Timeline
Resources
TVCC Goal

	1. The Public Information Office will produce an average of one story a month relating to credit and non-credit workforce programs. 

2. The majority of articles written will run in the appropriate media. 


	1.The Public Information Office will maintain a record of articles sent and printed to track the number of articles produced.

2.At least 80 percent of articles produced will appear in the appropriate media.  


	Public Information Officer
	Sept. 1, 2003- Sept. 1, 2004
	No additional resources needed. The TVCC Public Information Office currently subscribes to a clipping service to aid in tracking articles.
	Increase the institution’s leadership role in its workforce development efforts to serve the community and enhance its effort to support and promote economic development within its service area.


(Results of Assessment
Describe Impact of Assessment Findings

	
	Fully Attained
	

	x
	Partially Attained
	Produced only 10 articles specifically related to workforce programs. However 100 percent of those articles ran in the intended media. Clippings available in the Public Information Office.

	
	Not attained
	


Trinity Valley Community College

Academic Area

Public Information Office

2003-2004
GOAL 2. To enhance the image of the college through cohesive media campaigns


Objective
Assessment Criteria
Responsibility
Timeline
Resources
TVCC Goal

	1. To develop a cohesive advertising campaign utilizing print, radio and television.

2. Maintain a positive college image through feature and news articles highlighting the college’s successes and community involvement.


	1. Advertising with cohesive messages about TVCC will appear in print, radio and television sources within the TVCC service district. At least 70 percent of students surveyed in Fall 2004 will say that TVCC has a positive image.

2.At least 80 percent of articles produced will appear in the appropriate media.  


	Public Information Officer
	Sept. 1, 2003- Sept. 1, 2004
	1.Additional funds may be required to maintain the advertising campaign. 

2. No additional resources required for Objective 2. TVCC currently subscribes to a clipping service that will aid in tracking articles.
	Increase emphasis on improving recruitment and retention of minority faculty members and students.


(Results of Assessment
Describe Impact of Assessment Findings

	
	Fully Attained
	

	x
	Partially Attained
	1. Completed the ad campaign using current high achieving students. Did not complete the student survey in the fall, but surveyed high school counselors in during spring 2005. 90% of those surveyed “agreed” or “strongly agreed” TVCC had a very positive image. 91% “agreed” or “strongly agreed” that their students felt TVCC had a very positive image.
2. Produced 36 articles specifically related to success of students and faculty at TVCC. Approximately 98 percent of the articles ran in the intended media. This is approximated because we do not receive clips from every newspaper we send articles to, such as out of state papers.  My estimate is based on what we are able to track. Within our service district, 100 percent of the articles ran in the intended media. This does not include articles generated by sources other than the TVCC Public Information Office. Clippings available in the Public Information Office.

	
	Not attained
	


Trinity Valley Community College

Academic Area

Public Information Office

2003-2004
GOAL 3. To increase cooperation between Public Information and School Relations Office


Objective
Assessment Criteria
Responsibility
Timeline
Resources
TVCC Goal

	1. To develop a system for sharing resources and information with the School Relations Office to insure consistence in the marketing and recruiting aspects of both offices.


	1. The Public Information Officer will work with the Director of School Relations to devise a system to allow the two offices to work in concert on marketing and recruiting efforts by Spring 2004. 


	Public Information Officer
	Sept. 1, 2003- May 1, 2004
	1.No additional resources are required.
	Increase emphasis on improving recruitment and retention of minority faculty members and students.


(Results of Assessment
Describe Impact of Assessment Findings

	
	Fully Attained
	

	x
	Partially Attained
	Met with School Relations Director during spring semester. Meeting was a good “first step” but will need to continue to work toward fostering a more cooperative relationship between our two departments.

	
	Not attained
	


Trinity Valley Community College

Academic Area

Graphic & Print Design

2003-2004

GOAL 1. Improve the quality of materials designed and printed through the Graphic and Print Design Department.


Objective
Assessment Criteria
Responsibility
Timeline
Resources
TVCC Goal

	1. Upgrade the computer hardware used by the graphic designer.                

2. Upgrade the QuickBooks software to the current version to add speed and efficiency to the preparation of invoices.


	1. The assessment of these objectives will be accomplished through administrative evaluation techniques.

2. In addition, the software and hardware will be added during the year.


	Dean of Planning and Information Services and staff of Graphic and Print Design Department.
	2003-2004 academic year.
	Money will be used from the Graphic and Print Design Commercial account.
	9. Enhance the facilities and equipment of the institution to ensure that the appropriate physical environment are in place to support learning, teaching, and decision-making.


(Results of Assessment
Describe Impact of Assessment Findings

	(
	Fully Attained
	Two Canon 7200 black and white copier/printers and one Canon 3100 color copier/printer have been added to the Graphic and Print Design Department.

	
	Partially Attained
	

	
	Not attained
	


