Administrative Area

Alumni Relations

2002-2003
GOAL 1. To re-establish relationships with former students by linking them to the institution and its needs.


Objective
Assessment Criteria
Responsibility
Timeline
Resources
TVCC Goal

	(a). To create an accurate and usable former student database.
(b). Prepare and distribute an alumni newsletter two times per year.

(c). Develop an alumni web page.

(d). Develop a line of alumni merchandise to be sold on the web page and in all TVCC bookstores.
	(a). As this new database is used, its accuracy must be determined by measuring the percentage of returned mailing pieces bearing inaccurate addresses.
(b). In order to determine the success of the newsletters, content, accuracy and design must be reviewed.  Alumni programs, offerings and events must be marketed through the use of the mailing piece.

(c). The web page should contain information that will be beneficial in assisting the former student with questions, needs and any other alumni related subject areas.

(d). Assessment will involve determining which items sell better than others.  Suggestions from former students regarding availability of other items or designs will be evaluated.
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	Goal # 2
Expand intellectual, artistic, cultural and personal enrichment opportunities and maintain extracurricular learning experiences for all students.

Goal # 4

Enhance educational and student services that impact student learning and contribute to effective performance in and positive adjustment to the environment of all students.


(Results of Assessment
Describe Impact of Assessment Findings

	*
	Fully Attained
	 The alumni web page went online and was made available on the world wide web during 2002-2003.  Although the web page will be updated in the future, this goal is considered fully attained.
Alumni merchandise was designed, ordered and placed in TVCC bookstores on all campuses, as well as on the alumni web page.  Although additional merchandise will be designed and purchased in the future, this goal is considered fully attained.


	*
	Partially Attained
	 The alumni database was inherited from another office and was purged of unusable addresses.  The ability to update the database was made possible after the first and second newsletter mailing was done.  After the receipt of returned mailing pieces, the database was updated with the new address or deleted if no new address could be found.

	
	Not attained
	 


